What the world
sees and feels
from an holistically
optimal C21st
organisation.

An old language:
recognisable
functions where
people live out
renewed “Guiding
Principles”.

A new language:
essential
characteristics for
orgs to thrive in
the 21st Century,

Cornerstone
identifiers of our
humanity and
intrinsic worth.

We live from what
we see as truth:
our worldview.
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A set of
“Guiding
Principles”
emerges from
the presence
or lack these

Life At Work Wheel
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Worldview At The Core

Faith

In fellow people - a positive,
trusting assumption of humanity.
The status quo, whilst often well
intentioned, builds organisations
based on negative assumptions.

In higher purpose - A source of
meaning, spiritual or otherwise,
that is bigger than ourselves.
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A confident, enduring, joyful and
proactive expectation of good. A
belief in humanity’s capacity to
seek positive change through
adventure and resolution. To live
from a mindset of abundance
rather than scarcity.

Love

A willing, freely given investment in
the emotional, spiritual, mental and
physical well-being of others, of
self and with a high duty of care
towards everything else, living or
otherwise.
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